	Lessons
	3.5.1.3. L1 – Labelling and marketing influences 

	Objectives linked 
to 9-1 Grades



	L/O learn about labelling laws and how marketing affects food choice
All must: explain why food labels are used and how they influence food choice. Be able to list what has to be on a label by law
Most should: explain what has to be on a label and why.  Explain what type of packaging/ labelling can be used for different groups
Some could: list the 14 foods which have to be labelled as allergens 


	Key Language
Literacy
Numeracy
	Literacy:
Labelling
allergens

	Numeracy:
Calculating the nutritional value

	T&L
	 Activities for learning:
 Resilience – understand that there is a range of informat6ion that has to be on a label
Evaluative – being able to discuss the why certain information has to be on a label
Reasoning – being able to explain what has to be on a label
Problem solving – explain the reasoning behind food allergens being updated
	 Differentiation :
L/O learn about labelling laws and how marketing affects food choice
Challenge:  Explain why food labels are needed and make a list of what has to be on a label by law since Dec 2016.  List the 14 foods which have to be labelled as allergens 
Core: Explain what has to be on a label by law and why.  Explain what type of packaging/ labelling can be used for different groups
My task: Explain why food labels are used and how they influence food choice. Be able to list what has to be on a label by law


	Resources
incl. ICT/VLE 
	 Text book page 230, PPTS, IWB


	Differentiated homework 
	· [bookmark: _GoBack]Make notes on how the following can influence food choice:
· BOGOF – Buy One Get One Free
· Special offers
· Meal deals
· Media influence
· Advertising (mags, bill boards, TV)
· Point of sale marketing
· Apps and the internet
· Social media


	EMB Assessment
	N/A

	SMSC

	 Understand that different people have different needs as far as lebelling.

	Health & Safety 
(if applicable)
	N/A



